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Abstract

As a new economic form, the convention & exhibition economy has been value by more
and more states and regions. In China the convention & exhibition economy has experienced
so fast growth that it came to be a significant focus in the course of economic development as
well as one great potential industry. The city of Shijiazhuang has taken full advantages of its
resource to grasp the developing chance and has achieved some success. However, the
convention & exhibition industury in Shijiazhuang is still staying in the basic phase and is
limited in practice by lots of outstanding issues. There is urgent need to study it in theory and
to resolveit in practice,which is start and terminal of the convention & exhibition industury in
Shijiazhuang.All that we want is to make sure a sustained, healthy and rapid development of the
Exhibition industury, meet the requirements of developing Exhibition industury in Hebel Province,
Shijiazhuang city .

This article which starts with the concept of economic exhibition, developing history expatriates the
nature , function and developing trend of the exhibition industury. Besides it elaborates the theoretical
basis of exhibition industury comprehensively. This was followed by the systematic description of
developing history and present conditions of exhibition industury in Shijiazhuang City. | will analyze the
internal advantages and disadvantages of exhibition industury in Shijiazhuang city using the way of
SWOT , the environmental opportunities and challenges it faces.In conclusion ,it is feasible and promising
to develop Convention and Exhibition industury in Shijiazhuang City. According to the specific
environment, | raise positioning strategy, brand strategy, human resources strategy, and other specific
strategic measures from the view of space layout, the number and size of the exhibition hall , building

mode ,functions, the future direction of convention and exhibition industury in Shijiazhuang City.
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