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Abstract

Despite the rapid development in China’s housing exploration market, there still
exists disequilibrium between the demands and the supply. In current Dalian housing
market the inadequacy of investigation and analysis in house consumers’ demands
gives rise to the deviation of housing developing orientation, which in turn brings
about the damage to both real estate industry and the society.

This article, focused around the above mentioned problem, conducts market
investigation to house consumers’ demands of commodity buildings, and further
carries out the analysis in terms of house consumers’ demand hierarchy and major
influential factors. The consumers’ demands are here divided into survival demand,
safety demand, social demand, entertainment demand and investment demand. In the
mean time the factors affecting consumers’ house purchase are classified into
consumers’ self-factors and non-consumer factors, the former including age, income
and family constitution and the latter containing houses’ quality, transportation
convenience, the perfection of design, the reasonability of price, the incremental
possibility of houses, environment as well as many other elements.

A trial evaluation model, based on the comprehensive analysis and investigation, is
established to evaluate housing consumer demands, accompanied with evaluation
targets of consumer demands and calculation methods of weighing factors. This
specific model can be regarded as the instrument to evaluate house consumers’
demands, and offer as well referential suggestion to real estate agents in the aspects of

market orientation and marketing strategy.

Key words: housing market, demand and supply , marketing strategy.
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Table 3.1 Quantitative Statistics of Combined Factors Among Comparable Buildings
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R0.2 12 5 3 4 BCESTHER
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